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Everyday consumers buy into the concept of brands and their associated meanings--the perception of quality,
asymbolic relationship, a vicarious experience, or even a sense of identity. Marketing Semiatics suggests
that the extent to which consumers recognize, internalize, and relate to brand meaningsis not only an
academic question. These meanings contribute to "brand equity", the financial value of intangible brand
benefits that exceed the use value of goods, and impacts upon afirm's financia performance. Therefore, the
management of brand equity demands first and foremost the management of brand meanings, or semiotics.

The book uses structural semiotics, a discipline that extends the laws of structural linguistics to the analysis
of verbal, visual, and spatial sign systems, to shed light on the cultural codes and discourse of brands. It
proposes that semiotic research should form the cornerstone of brand equity management, since brands rely
so heavily on sign systems that contribute to profitability by distinguishing brands from simple commaodities,
from competitors, and engaging consumersin the brand world.

The book includes dozens of global business cases where semiotics has been used to refocus, reposition, or
extend the brand to new products, customers, and markets. Drawing upon twenty years of academic and
consulting experience, the book provides actionable direction for steering brands through technol ogical and
cultural change, differentiating brands in the competitive environment, and counteracting the natural
depletion of brand meaning over time.
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From reader reviews:
Jackson Ponce:

What do you consider book? It isjust for students because they are still students or that for al peoplein the
world, the actual best subject for that? Just simply you can be answered for that query above. Every person
has different personality and hobby for every other. Don't to be pressured someone or something that they
don't want do that. Y ou must know how great and important the book Marketing Semiotics: Signs,
Strategies, and Brand Value. All type of book are you able to see on many resources. Y ou can look for the
internet sources or other social media.

Elizabeth Pipkin:

This Marketing Semiotics: Signs, Strategies, and Brand Value are generally reliable for you who want to be a
successful person, why. The main reason of this Marketing Semiotics: Signs, Strategies, and Brand Value
can be among the great books you must have is definitely giving you more than just simple examining food
but feed you actually with information that possibly will shock your earlier knowledge. This book is
definitely handy, you can bring it everywhere you go and whenever your conditions in e-book and printed
versions. Beside that this Marketing Semiotics: Signs, Strategies, and Brand Vaue forcing you to have an
enormous of experience like rich vocabulary, giving you tryout of critical thinking that we understand it
useful in your day action. So, let's have it appreciate reading.

Siobhan Wilcox:

The guide untitled Marketing Semiotics: Signs, Strategies, and Brand Value is the guide that recommended
to you to read. Y ou can see the quality of the guide content that will be shown to you actually. The language
that writer use to explained their ideas are easily to understand. The writer was did alot of exploration when
write the book, therefore the information that they share to your account is absolutely accurate. Y ou also will
get the e-book of Marketing Semiotics: Signs, Strategies, and Brand Value from the publisher to make you a
lot more enjoy free time.

Scott Hicks:

Reading a book to be new life stylein this calendar year; every people loves to learn a book. When you
examine a book you can get agreat deal of benefit. When you read ebooks, you can improve your
knowledge, because book has alot of information onto it. The information that you will get depend on what
forms of book that you have read. In order to get information about your study, you can read education
books, but if you want to entertain yourself you are able to afiction books, these us novel, comics, and also
soon. The Marketing Semiotics: Signs, Strategies, and Brand Vaue will give you new experiencein
examining a book.
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